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Google Analytics implementation

Account setup tips

• … create filtered views to filter out 
internal traffic 

• (but also keep a raw data view)

• One property per website under your 
account and …



Google Analytics implementation tips

• Enable bot filtering (known bots' exclusion)



Google Analytics implementation tips

• Keep notes of your changes inside Analytics using annotations
• Use to log campaign launches, optimizations or website experiments
• Easily spot the effect of your changes and explain traffic patterns



Google Analytics implementation tips

• Activate “Google signals”:
• cross device tracking, reporting

• enable enhanced Audience and 

Demographics reporting

• enable advertising features 

integration such as remarketing on 

Google analytics audiences

• BUT:

• remember to make the necessary 

privacy disclosures and get 

permissions from your end users



Google Analytics implementation tips

• enhanced Audience and Demographics reporting



Tracking traffic sources 

• Link Google Analytics to Google 
Ads to:

- Automatically track Google ads traffic within 
Google Analytics
- Import Analytics goals and e-commerce 

transactions into your Google ads account

- Import Analytics metrics like bounce rate, 

avg. session duration, and pages/session 

into your Google ads account

- Enhance your Google ads remarketing 

with Analytics remarketing



Tracking traffic sources with UTM parameters

• Plain link:
https://www.languagecert.org/

• UTM tagged link:
https://www.languagecert.org/?utm_sourc

e=PASSPORT&utm_medium=email&utm_

campaign=52-Register-your-Exam



Tracking traffic sources 

• Add "UTM" parameters to all 
external links to your website 
that you can control:

- Newsletter campaigns

- Social media organic posts

- Facebook / LinkedIn ads and other paid campaigns

- Press releases on 3rd party sites

• Use Google's campaign URL 
Builder:

- https://ga-dev-tools.appspot.com/campaign-url-

builder/

https://ga-dev-tools.appspot.com/campaign-url-builder/


Learn more about your audience

• Check audience Demographics, Interests, Geos, Technology used and build your audience personas
• Use Google Analytics segments feature to break down your audience



Learn how the users navigate in your website

• Identify top landing pages
• Determine the user flow through their next steps on your website
• Identify drop-offs and top exit pages



Monitor page load time

• Are your top landing pages fast enough?
• Identify top pages to optimize for speed
• According to 2018 research by Google, 53% of mobile users leave a site that takes longer than three 

seconds to load (while the avg site takes 15 sec to load on mobile)



Measuring goals

• Always setup goals for key actions that you need users to take on your website such as:
- click on a call to action button
- view of an important page
- lead generation form submit
- newsletter signup
- view of a video



Compare different attribution models

• We are used to “Last Click” attribution
• Need to check the effect of applying other attribution models
• No “one size fits all” attribution model



Create custom audiences

• “All users” audience but also audience based on goal completions
• … and then import them to Google ads
• Run retargeting campaigns and similar audience campaigns in Google ads



Real time monitoring

• Check when a campaign goes live
• Make real time sanity checks, e.g. for Geo targeting and landing pages



Getting alerts

Get email alerts in cases such as:
• traffic spikes (-> did you earn a new 

high traffic link?)
• campaign traffic fluctuations (-> has 

your campaign budget been 
depleted?)

• campaign performance drop (-> do 
you need to renew creatives?)



Building custom reports

• Gather all the metrics and KPIs that matter in a single view
• Share with other stakeholders



Building custom reports

• Gather all the metrics and KPIs that matter in a single view
• Grab the link to the template of the below report: http://bit.ly/EnglishUK-report

http://bit.ly/EnglishUK-report


Sharing reports

• Receive the report in your email as a PDF or XLS 
attachment

• Automate delivery of it on a daily / weekly / monthly / 
quarterly basis 

• Automatically share with other stakeholders as well



More advanced reporting

• Create more visually appealing 
reports in Google Data Studio 
(free tool)

• Link sharing and email delivery 
automation features

• Integrate data from other 
systems as well, not only Google 
platforms (CRM, email platforms 
etc)
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